
ANNUAL REVIEW
2020

OVERVIEW LOOKING AHEADSUPPORTRESEARCHEDUCATIONMEDIA MONITORING

1

ANNUAL REVIEW
2020



ANNUAL REVIEW
2020

OVERVIEW LOOKING AHEADSUPPORTRESEARCHEDUCATIONMEDIA MONITORING

2

ABOUT  
HEADLINE 
Headline is Ireland’s national programme for 
responsible reporting and representation of 
mental illness and suicide. Along with its sister 
programme See Change, it is part of the wider 
organisation, Shine.

The Headline programme promotes accurate and 
responsible coverage of mental health-related 
issues, including suicide and mental illness, in 
accordance with international media guidelines. 

The programme is a global leader in media 
and mental health practices, leading innovative 
research and developing evidence-based methods 
for improved representation and reporting of 
mental ill health. 

Headline offers best practice workshops to 
media professionals and students across Ireland, 
researches key mental health media trends, 
and hosts Ireland’s annual Mental Health Media 
Awards. We are fully funded under Ireland’s 
Connecting for Life suicide prevention strategy.

ABOUT SHINE 
Headline is the media arm of Shine, a 
national organisation providing information 
and support for people affected by mental ill 
health.

Shine supports individuals through recovery 
and are the only national organisation 
founded to support all family members. They 
are also one of very few organisations that 
supports people living with severe mental 
health conditions. Along with Headline, 
Shine’s other national programme is See 
Change, a programme that targets stigma 
across workplaces and wider society.
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No amount of superlatives can help describe 
what 2020 was to most of us working in 
mental health or media. Fewer resources, 
redirected personnel, living in isolation and a 
news cycle that never ended. The year began 
with fighting wild flames on the other side 
of the planet and ended fighting unrelenting 
invisible flames in every corner of it. 

The entire year felt like a fire fight and some people 
may never recover from that. Often forgotten in 
tales like this are the journalists and crews who 
covered these stories, bringing our news to us 
daily. The volume of news was at times as intense 
as the content. Not only did journalists cover the 
pandemic, they discussed mental health more than 
ever. 

In 2020, Headline saw volumes of mental health 
content increase across the board. It began with 
an early surge covering the death of well-known 
UK television presenter Caroline Flack, and quickly 
moved to concerns raised from pandemic-related 
isolation. 

Throughout the year, Headline monitored, 
researched and supported both media and 
audiences, and all with a remote-working 
skeleton crew. While most of our workshops were 
suspended, we learned and adjusted and pivoted, 
like many others. 

The information in this report reflects the hard 
work and determination of a small team, dedicated 
to working progressively with media and mental 
health sectors to improve the lives of those 
living with poor mental health. When media and 
mental health work together, audiences are better 
informed, less stigmatised, and sometimes, even 
saved.

Thank you to the Headline team, our wider Shine 
family, our Connecting for Life partners, and 
our funders at the National Office for Suicide 
Prevention for your continued support and encour-
agement.

Áine O’Meara 
Headline Programme Lead

 

WHEN MEDIA AND MENTAL HEALTH 
WORK TOGETHER, AUDIENCES ARE 
BETTER INFORMED, LESS STIGMATISED, 
AND SOMETIMES, EVEN SAVED.”
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ONLINE PRESENCE

TWITTER  
FOLLOWERS

 — Gained in 2020: 200

 — Percentage increase  
from 2019:

TWITTER  
IMPRESSIONS

 — 2020: 437K

 — Percentage increase  
from 2019: 

WEBSITE  
HITS 

 — 2020: 6.6K

 — Percentage increase  
from 2019

↑73%↑40%↑6%

LL

27%
MH Org.

6%
Media Org.

1%
Government

46%
Journalist/
Broadcaster/Editor

5%
Education

5%
Student

12%
Guest/other

64%
Salaries

5%
Media Monitoring

6%
Media Awards

6%
Research & 

Support Initiatives

7%
Rent

12%
Administration Costs

FINANCE AND GOVERNANCE OVERVIEW 
Headline is funded by the National Office for Suicide Prevention under the Connecting for Life – Ireland’s 
National Strategy to Reduce Suicide 2015-2020. It is an initiative of, and administered by, Shine. Shine is 
governed by a Board of Directors elected by Shine’s membership.

HOW WE 
SPEND OUR 

FUNDING

https://www.hse.ie/eng/services/list/4/mental-health-services/connecting-for-life/national-strategy-to-reduce-suicide/
https://www.hse.ie/eng/services/list/4/mental-health-services/connecting-for-life/national-strategy-to-reduce-suicide/
https://www.shine.ie/about-us/governance/
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CHALLENGING NEWS CYCLES 

HIGH PROFILE DEATH – CAROLINE FLACK
The death of well known UK television presenter Caroline Flack was a pivotal 
moment in Headline’s year. In 2018, we significantly enhanced our media 
monitoring function to get as much out of our data as possible. This included 
critical incident response, and both short and long term trend analysis. 

The volumes of coverage generated in the aftermath of Flack’s death pushed our 
resources beyond their limits, with analysis of other stories reprioritised to a later 
date. Added to this were the volumes and flavour of content pushed by UK parent 
organisations to their Irish media subsidiaries. 

In the days following Flack’s death, it became apparent that stories produced by Irish news media organisa-
tions’ were significantly less problematic. It was decided in late February 2020 to resume regular monitoring 
and schedule a deeper analysis of this story for later in the year. The Covid-19 Pandemic eventually pushed 
this analysis further in 2021. See our Media Monitoring section for a further breakdown.

MURDER SUICIDE – KANTURK ETC.
In October 2020, the small rural community of Kanturk was hit with the tragedy of a murder-suicide. Mur-
der-suicides are challenging to report on with many journalists expressing frustration at trying to apply the 
guidelines to these reports. When it comes to detailing the method of suicide, our guidance in Headline has 
always been to been to draw a line between the murder and the suicide. 

The principles of journalism dictate that the details of any murder falls within the public interest. 
Opinions differ, however, on whether including or omitting the same level of detail of the suicide is also 
in the public interest. Headline observed a marked improvement in the standard of reporting when 
comparing the Kanturk case to the coverage of the Hawe case of 2016. One thing is certain: Much more 
research is needed in this area. 

MISINFORMATION ON SUICIDE STATISTICS 
A detailed report of Covid-19 and its impact on Headline can be seen on page 12 but one aspect of this story 
represents a real danger to audiences: misinformation on suicide statistics. Mental health advocates and 
suicide survivors have said that one of the greatest gifts you can give someone experiencing suicidal intent 
is hope. When the numbers of people dying by suicide are falsely inflated, especially when reporting on a 
specific region or demographic, the potential for suicide contagion increases significantly. 

Statistics may seem like an innocuous element of news media, but when a causal link is created between a 
particular experience (Covid-19 lockdown, for example) and the ‘rise’ in suicide numbers, a sense of inev-
itability and hopelessness can set in for audiences at risk of suicidal intent. Due to the potential fallout of 
this kind of narrative, Headline treated the monitoring of and response to these stories with urgency. For 
any media queries related to suicide statistics, speak to our colleagues at the National Suicide Research 
Foundation. Visit www.nsrf.ie for more information.

http://www.nsrf.ie
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2020 MEDIA MONITORING ANALYSIS 
OVERVIEW

*Headline analyses articles specifically related to suicide and stigmatising language. This figure does not 
represent the entire number of mental health articles produced, but is a good indication of changes noted 
across all volumes of mental health content.

MENTAL HEALTH ARTICLES 
Mental health* articles  
analysed in 2020: 10,517  
(+45% on 2019 figures)

REPORTING GUIDELINES
Compliant with reporting 
guidelines: 8,978  
(85% of articles)

NON-COMPLIANT ARTICLES 
Journalists working in 
Ireland accounted for just 
under half of non-compliant 
articles

HELPLINES
The single biggest guideline  
not followed in 2020:  
No helplines  
(58% of non-compliant articles,  
a 3% improvement on 2019)

DETAILED METHOD
Detailed method of a suicide 
appeared in 134 articles:  
(9% of non-compliant articles)  
50 originated in Ireland 
84 outside of Ireland

PROMINENT ARTICLES 
Most prominent news events 
in mental health coverage: The 
death of Caroline Flack and the 
Kanturk murder-suicide

A special report of Covid-19 specific mental health coverage is available below.

STIGMATISING LANGUAGE 
Stigmatising language 
appeared in just  
4.7% of articles

PUBLICATIONS 
Just 3 publications accounted 
for over 50% of non-
compliance
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ANALYSIS 
In 2020, Headline analysed 10,517 articles1 related to either suicide or stigmatising language. This 
represents a 45% increase over 2019 figures. 

During analysis, articles are divided into those with stigmatising language and those which mention suicide 
or self-harm. The two categories rarely overlap. 

SUICIDE RELATED CONTENT 2020
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SUICIDE REPORTING GUIDELINES
15% (1,559) of these articles were found to be non-compliant with one or more of the suicide reporting 
guidelines. This section examines these articles further.

All the categories examined either showed a decrease or stayed at a similar level from 2019 to 2020.  
Slightly less than half of these articles originated in Ireland.
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46%
United Kingdom

5%
United States

49%
Ireland

<1%
Other

0 50 100 150 200

Crazed

Deranged

Psycho

Lunatic

Madman

Nutter

181

161

85

46

33

14

ORIGIN OF NON-COMPLIANT ARTICLESGUIDELINE NON-COMPLIANCE 2020

1 Our media monitoring is also confined to news publications with an online presence. In 2020 we did not monitor print or broadcast media on a full time 
basis. For a full list of those publications please click here.
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NO HELPLINES 

58% 
of the non-compliant articles had  
no signposting to helplines when it would 
have been advisable  
(an improvement of 3% on 2019 figures).

This was the guideline most frequently 
not followed when reporting on suicide. 

Of these, the articles originated in:

53% Ireland

43% UK 

4% Elsewhere

49% 
The number of these articles  
related to a celebrity.

LANGUAGE

17% 
of non-compliant articles contained the term  
‘commit/committed suicide’  
(an improvement of 6% on 2019 figures). 

Of these, the articles orginated in:

32% Ireland

56% UK 

4% Elsewhere

DETAILED METHOD

9% 
of non-compliant articles contained detailed 
description of a suicide or self-harm method  
(no change from 2019 figures) 

SIMPLIFIED REASON FOR SUICIDE2,3

Implicit 

24% 
of non-compliant articles implied that there 
was one particular reason or ‘trigger’ for a 
suicide or included a quote from someone 
who speculated on a reason. (More than a 
third of these articles related to Caroline 
Flack’s death)

Example:  
“It’s believed Caroline took her own life just 
hours after she was told she would face trial 
for the alleged assault.”

Explicit 

6% 
of non-compliant articles gave an explicit 
simplified reason or ‘trigger’ for a suicide.

Example:  
“SHE COULDN’T COPE’ ‘Beautiful and 
charming’ teenager, 19, killed herself as she 
couldn’t face coronavirus isolation”.

OTHER  
CATEGORIES

4% of non-compliant articles contained details of a suicide note
2% identified the location of a suicide
<1% contained one or more graphic images

Suicide note details
Location

Graphic images

2 This category has been refined since our 2019 analysis and as a result, it is not possible to compare the two years.
3 An explicit simplified reason is one that contains a word denoting direct causality, e.g. ‘A 21-year old girl took her own life last week because of bullying’. 

An implicit simplified reason does not contain a causal word, but rather a strong implication that a particular factor was the ‘cause’ of or a ‘trigger’ for a 
suicide. This is amplified in the absence of additional context which alerts audiences to the complex nature of suicide. It is preferable to avoid either kind 
of speculation to support audiences at risk of suicide.
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STIGMATISING LANGUAGE
Associating mental illness with violence through the use of stigmatising language has the potential to 
strengthen audience perceptions that the two are connected. However, research has shown that people with 
mental illness are in fact more likely to be victims than perpetrators of violent crime.

Stigmatising language appeared in 497 articles out of the 10,517 analysed (4.7%). The public often perceive 
media as a key source of stigmatising language – when it comes to news media, the analysis indicates 
otherwise. 

STIGMATISING LANUGUAGE 2020
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39% of the stigmatising language was related to violence. 15% of this comes from one publication. ‘Crazed’ 
and ‘psycho’ were the words most often linked to violence.

DISTRIBUTION
Three publications contained 38% of the media content reviewed by Headline and more than half of guideline 
non-compliance and stigmatising language.

 NON-COMPLIANCE DISTRIBUTION 2020PERCENTAGE RELATED TO VIOLENCE 

48%

Top 3 

publications

61%
Not related 
to violence

48%
All others

39%
Related 

to violence

52%
Top 3 

publications

48%

Top 3 

publications

61%
Not related 
to violence

48%
All others

39%
Related 

to violence

52%
Top 3 

publications
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BROADCAST MONITORING
Following on from our trial of broadcast monitoring in Q1, a decision was made to take a sample for a 
number of weeks each quarter to gain a more complete picture of the broadcast landscape. Full-time 
monitoring and analysis of broadcast content is not currently possible within our available resources. 

11TH MAY – 8TH JUNE 2020
Nine radio stations and three television stations were included. We gathered content with the word ‘suicide’ 
or which contained suicide-related terminology.

Between 11th May and 8th June, we were alerted to 70 radio and TV shows that mentioned one of our 
priority keywords. Each segment of broadcast was reviewed and analysed according to categories based on 
the main focus of each piece – results can be seen in the pie chart below.

38%
Charity

14%
Covid-19

13%
At-risk groups

12%
Entertainment/Celebrity

7%
Individual death

7%
Personal experience

3%
Services

3%
Racism

3%
Other

35%
Assisted 
suicide

13%
Covid-1913%

Other

12%
Resources 

and services

7%
Corrections of 
Covid/Suicide 
misinformation

7%
Personal 

experience

4%
At-risk 
groups

9%
Covid/suicide 

misinformation 
or speculation

A note was also made beside each segment if it didn’t follow one or more of the suicide reporting guidelines. 
In total, 11% of the segments were non-compliant with guidelines – 4% less than the online news analysis. 
Four segments didn’t contain helplines; on two occasions, the host of a show gave a simplified reason for an 
individual’s suicide; one host used the phrase ‘commit suicide’ and one named a specific bridge as a location 
where a number of historical suicides took place. 

BROADCAST 
MONITORING 

MAY-JUNE  
2020
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24TH AUGUST – 4TH SEPTEMBER 2020
Thirty-one radio stations and four television stations were included. Content with the word ‘suicide’ or which 
contained suicide-related terminology was gathered through our monitoring provider.

During this period, we were alerted to 104 radio and TV shows that mentioned one of our priority keywords. 
A breakdown of the main focus of each piece can be found below.

38%
Charity

14%
Covid-19

13%
At-risk groups

12%
Entertainment/Celebrity

7%
Individual death

7%
Personal experience

3%
Services

3%
Racism

3%
Other

35%
Assisted 
suicide

13%
Covid-1913%

Other

12%
Resources 

and services

7%
Corrections of 
Covid/Suicide 
misinformation

7%
Personal 

experience

4%
At-risk 
groups

9%
Covid/suicide 

misinformation 
or speculation

Only 5% of these segments were non-compliant with guidelines (no helplines were included when necessary). 
However, a strong narrative appeared comparing the number of deaths by suicide in various parts of Ireland 
to the number of deaths by Covid-19 during the same period. In some cases, the suicide statistics given were 
significantly inflated, having come from listeners who sourced the information on social media. In a clear 
example of misinformation contagion, over the course of a week, some version of this narrative appeared in 
10 different broadcasts with a combined listenership in the hundreds of thousands. In contrast, it was only 
mentioned 3 times in our print (online) monitoring, and there was a lag between the two.

On hearing the story escalate to a level where the Covid-related suicide deaths were reported as fact, 
we contacted two radio stations directly and advised them of the suicide reporting guidelines and the 
importance of accurate reporting of Covid-related suicide deaths from reputable and verifiable sources. 
The broadcasters issued a clarification in the following day’s show, along with a generous portion of 
programming dedicated to a nuanced and in-depth discussion on suicide prevention, along with relevant 
helplines provided to audiences. Both of these were missing from the original broadcasts. These interven-
tions could not have happened without Headline first being alerted to the broadcasts in real time via the 
broadcast monitoring trial. This meant that audiences immediately had the benefit of more responsible 
programming.

BROADCAST 
MONITORING 

AUG-SEP 
2020
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THE REPORTING OF CAROLINE FLACK’S DEATH
CAROLINE FLACK
In its publication Preventing suicide: A Resource for Media Profession-
als, the World Health Organisation states that: “…repeated coverage and 
high-impact/ high-profile stories are most strongly associated with copycat 
behaviour. The effect of a report about a suicide on subsequent suicides is 
greater when the person described in the story is a celebrity and is held in 
high regard by the reader or viewer.”

Of the 3,021 priority articles analysed, 509 (17%), related to the death 
of Caroline Flack. More than half of these were concentrated in three 
publications, one of which posted 107 articles in the seven days following 
her death - an average of 15 articles per day.

Analysis of these articles revealed that 46% did not comply with the suicide reporting guidelines, with 
36% not including helpline numbers and 12% giving an implied reason for her suicide. It should be noted 
that none of these articles created an explicit link between any one event and Flack’s subsequent death by 
suicide. After examining the origin of the non-compliant articles, it was found that 42% were produced in 
Ireland, while 58% originated in the UK and were republished on Irish news websites.

NUMBER OF SUICIDE-RELATED ARTICLES ANALYSED IN Q1 OF 2020:

3,021
It is heartening that on an average day, 

the suicide reporting guidelines are being 
followed in the vast majority of cases.

These figures show that guideline 
compliance is perhaps more challenging in 

the case of a celebrity suicide.

Difficulties here may include the fast pace 
of unfolding events, increased pressure to 

publish quickly and an over-reliance  
on external content.

Articles on suicide  
NOT relating to Caroline Flack

Articles on suicide  
relating to Caroline Flack

2,512 515

46%
NON-COMPLIANT

11% NON-COMPLIANT
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A SPECIAL REPORT: COVID-19 AND MENTAL HEALTH COVERAGE 

At the end of March 
2020, Headline released 

a Covid-19 advisory note for 
reporting on suicide, 

self-harm and mental ill 
health during the pandemic. 

This was accompanied 
by a visual resource for 
journalists reporting on 

Covid-19 and suicide.

https://headline.ie/reporting-on-suicide-self-harm-and-mental-ill-health-during-the-spread-of-covid-19/
https://twitter.com/HeadlineIreland/status/1243473637577023488
https://twitter.com/HeadlineIreland/status/1243473637577023488
https://twitter.com/HeadlineIreland/status/1243473637577023488
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A SPECIAL REPORT: COVID-19 AND MENTAL HEALTH COVERAGE 
At the same time as the initial social restrictions were announced, our team created a new monitoring 
alert which notified us of any content or stories directly linking suicide or mental health to Covid-19. There 
has been a large amount of content, and an in-depth analysis is not currently possible. However, we have 
conducted a basic analysis to give a sense of what we saw in early 2020. 

ARTICLES WITH SUICIDE AND SELF-HARM CONTENT
Between 13th March and 30th June 2020, 712 articles mentioned Covid-19 in conjunction with the word 
‘suicide’ or with suicide terminology. An initial survey allowed for removal of articles where the two terms 
were unconnected. Only content which originated in Ireland was analysed (a total of 460 articles). 

In the early weeks of the pandemic in Ireland, our concern was that we might see sensational reporting 
around the role of Covid-19 in individual suicides or the potential effects of the pandemic on suicide rates 
or suicidal behaviour. However, the majority of reporting mentioning suicide during this period related 
to suicide prevention charities, concern for those most at-risk of mental health difficulties and content 
encouraging people to take care of their mental health.

Most strikingly, half of the articles focused on Pieta House’s funding shortfall after Covid-19 restrictions 
forced the cancellation of the Darkness into Light campaign and other issues surrounding it, while a further 
8% dealt with similar fundraising problems encountered by other suicide prevention charities. 

Almost one fifth of the articles highlighted groups that may be especially at risk of mental health problems 
and suicidal behaviour during the pandemic. Groups mentioned included older people, children and young 
people, Travellers, farmers and victims of domestic violence. 

Headline

Samaritans

HSE

Senior staff/
Newsroom colleagues 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Before Workshop After Workshop

50%
Pieta House
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at-risk groups

8%
Fundraising

6%
Personal Experience

6%
Available services/helplines

5%
Concern about potential increases in 

suicide/mental health issues

8%
Taking care of mental health 2%

Other

1%
Simplified reason for suicide

1%
Affected services

COVID-19 
PRIORITY 

ARTICLE TOPICS
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Thirty-two articles (6%) included the personal experience of people whose lives have been impacted by 
suicide or suicidal behaviour/ideation in this period of time. They also included those who have previously 
been impacted by these issues and are contributing to the narrative around taking care of your mental 
health as our lives are impacted and change due to the pandemic.

A further 30 articles highlighted available mental health services and helplines in various regions of the 
country, while 3 discussed mental health services negatively affected by the Covid crisis and 15 focused on 
taking care of mental health. 

Twenty-five articles (5%) addressed concerns about the potential impact of Covid on mental health and 
rates of suicide or gave anecdotal evidence of an increase in referrals to mental health services during this 
period. Six articles (1%) suggested Covid as a simplified reason for an individual suicide.

ARTICLES WITH MENTAL HEALTH CONTENT
Between 15th March and 31st June, there were 
4,125 articles that mentioned both Covid-19 and a 
keyword related to mental health. Due to resource 
constraints, the number of articles analysed was 
reduced to include only the most clearly relevant 
content and was limited to content produced 
in Ireland. A basic wordcloud, compiled using 
the headlines of these articles and giving an 
overview of the most common themes can be 
seen here.

‘Covid’, ‘anxiety’ and ‘mental health’ were the 
words most frequently used in the headlines 
of these articles. The word ‘anxiety’ was most 
frequently used in reference to the situational anxiety many 
are currently experiencing rather than any specific anxiety disorders. However, the content 
of these articles showed a clear awareness of potential longer-term mental health impacts. 
More than 75% gave information about self-care, available mental health services and 
helplines, and the potential impact of Covid-19 and the lockdown on mental health (especially 
that of at-risk groups). 

MENTAL HEALTH
ANXIETY

SUICIDE ANXIOUS PSYCHOLOGY LAUNCH SUFFER

HELP
CARE
NEED

TALK

IRELAND
ONLINE

OCD
LGBTI LOOK AFTER

FREE
MIND

PARENT
HOMELESS

CARERS

SOCIAL MEDIA OUTBREAK DEAL WITH
DEPRESSEDCALMEXPERT

YOUNG LAOIS

CRISIS

SUPPORT IMPACT COUNSELLING MANAGE

INCREASE

CORONAVIRUS
PANDEMIC

COPETIPS

YOUTH

FEAR
CALL

STAR

IRISHSERVICES

NEW

COVIDSELF
FEEL
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KILDARE

ISOLATE

TEXT

LIFE

WAITING LISTS

PSYCHOLOGIST NATIONAL COUNCELLING SERVICES

COVID-19, MENTAL HEALTH AND THE MEDIA
The results of this brief exploration are a fantastic example of an active and responsible 
engagement by the Irish media with the topic of mental health. Not only did the content 
encourage people to look after themselves and others, but it suggested a variety of ways to do 
so. In addition, Irish media professionals gave their voice to groups who may be especially at 
risk of mental ill health during this time as well as drawing attention to the need for improved 
mental health services to support a potential increase of people experiencing issues. Journalists’ 
own working conditions have been extremely challenging since late March 2020, with hundreds 
having faced job losses and reduced incomes. Fewer journalists in the newsroom means more 
pressure on those still working to churn out stories. A handful of sensational reporting was far 
outweighed by responsible and nuanced reporting during this very unusual time.
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EDUCATION
2020 presented a challenge to Headline’s education programme. Due to a combination of lack of funding 
for leave cover, Covid-19 restrictions and safe-guarding concerns on the delivery of online workshop 
content, Headline were unable to deliver online educational workshops to newsrooms and universities for 
the majority of 2020. Several did go ahead in the first quarter of the year. Pre-restrictions Headline also 
delivered a media skills session virtually to the See Change Ambassadors, to equip them for engaging in 
media interviews. However, in the first quarter of 2020, pre-pandemic, Headline was able to deliver on its 
education goals as usual.

STUDENT WORKSHOPS
While our Education Officer was on maternity leave, Headline’s Programme Lead delivered all our student 
workshops between January and March 2020. While we aimed to deliver to most journalism courses in 
the country, Covid-19 restrictions put these workshops on hold for the rest of the year. That being said, by 
late February 2020, we had delivered our free 2.5 hour workshop to almost 70 journalism students across 
Dublin, Limerick and Galway.

IDENTIFYING EXPERTISE
73% of participants had not heard of Headline before attending or signing up for the workshop so it makes 
sense that few would reach out to us when the time came for advice. This is a recurring issue and one that 
could be mitigated with additional resources for external communications support. In the workshop, we go 
through the many sources of expertise in this field. Newsroom colleagues can be a huge support on many 
topics, and often provide valuable insight on lessons that were hard learned. In recent years, the perspective 
of people who have lived through a suicide attempt and families bereaved by suicide has also been taken 
into account. We identify the many sources of expertise students can lean on when covering these stories.

PARTICIPANT PROFILE
All participants studied journalism or had  

journalism as one component of their training.

AGED BETWEEN 
18-24

UNDERGRADUATE POSTGRADUATE 

89% 
71% 

29% 

While 97% had no previous 
training or guidance in 

how to report on suicide 
responsibly, almost a 

quarter of students said 
they had already produced 
stories related to suicide 

and/or mental illness 
before taking part  
in the workshop.
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WHO DID STUDENTS CONSIDER AS EXPERT SOURCES OF ADVICE  
WHEN PRODUCING SUICIDE-RELATED STORIES? 

Headline

Samaritans

HSE

Senior staff/
Newsroom colleagues 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Before Workshop After Workshop

50%
Pieta House

18%
Highlighting 

at-risk groups

8%
Fundraising

6%
Personal Experience

6%
Available services/helplines

5%
Concern about potential increases in 

suicide/mental health issues

8%
Taking care of mental health 2%

Other

1%
Simplified reason for suicide

1%
Affected services

IMPACT
We use three distinct questions to measure the impact of the workshops on participants’ ability to report on 
suicide responsibly. The markers for students are:

 → confidence in reporting/ producing these stories 
 → ability to direct audiences at risk of suicide or self-harm to appropriate support services
 → understanding of the suicide reporting guidelines

Average level of confidence in reporting stories with suicide/ self-harm themes:

Average level of confidence in identifying appropriate services which audiences at risk  
of suicide or self-harm can be referred to:

 
Average level of understanding of the suicide reporting guidelines:

There were improvements in students’ ability to navigate the guidelines and, most importantly, apply 
them to real world challenges. Our new case studies developed in 2019 are a key part of these workshops. 
Students are given a limited amount of information on a developing story and using different tools and 
learning cues they explore the many ways they can approach the exact same content. Students who had 
already experienced a newsroom environment were keen to explore some of the more complex issues 
around reporting – the coroners’ court, suicides by celebrities, the challenges with multi-platform reporting 
and PTSD among journalists were all discussed in detail.

A 48% INCREASE IN CONFIDENCE OF REPORTING ABILITY 

A 63% INCREASE IN CONFIDENCE OF IDENTIFYING SUPPORTS

A 167% INCREASE IN UNDERSTANDING OF REPORTING GUIDELINES

BEFORE 30% AFTER 80%

BEFORE 50% AFTER 74%

BEFORE 48% AFTER 80%
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TESTIMONIALS

HEADLINE.IE/EDUCATION
An Education section has been added to our site. We get asked a lot of questions about our student 
workshops so we’ve put together a handy FAQ page and also a full breakdown of what course coordinators 
can expect. We also give guidance on some safe guarding measures educators need to put in place before 
we arrive on site. With Covid-19 restrictions ongoing for most of 2020, work is underway to bring trainings 
online, with particular attention paid to safeguarding concerns. 

OTHER WORKSHOPS
See Change and SpunOut.ie Collab

Impactful conversations about mental health are not just coming from 
media professionals. They’re also coming from those outside the industry 
whose passion for the topic, usually from self-experience of mental health 
problems, contribute in a valuable and positive way. 

In February, Headline worked with our partners See Change and youth 
organisation SpunOut.ie to deliver a workshop for their writers. Many 
young people have powerful stories. We designed this workshop to help 
them tell their story in a way that would be true to their voice while also 
minimising potential harm to their audiences. Blessing Dada, a young 
writer for Spunout.ie, won Headline’s 2019 Special Contributor Award 
for her powerful piece on isolation among minority communities and the 
importance of representation.

“The most impressive part of the 
seminar was definitely the practical 
element where we worked in groups 
of three to make decisions on how to 
report scenarios. I felt this was a really 
good example of some of the challenges 
we will have to deal with when 
reporting on mental health issues in the 
workplace.”

POSTGRADUATE JOURNALISM STUDENT

I have always included Headline in 
the seminar series because I want to 
ensure that our students understand 
the responsibility that they have when 
reporting on mental health issues, and 
suicide in particular, when they start 
working as journalists…It was the best 
presentation that Headline has given 
students to date.

LECTURER AND COURSE CO-ORDINATOR

Blessing Dada,  
contributor with SpunOut.ie
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RESEARCH
MEDIA TRUST INITIATIVE 
The Media Trust Initiative was created to produce a best practice guide for Irish media on engaging people 
living with mental illness as media participants. Lead by Headline and facilitated by researching body Quality 
Matters, valuable contributions were given by members of the media and mental health communities. The 
goal is that a guide of this kind will significantly help improve current representations of mental ill health in 
Irish media.

“At the end of the day, it’s about increasing understanding of one another… 
telling first person accounts makes so much more of a difference, more so than 
figures and statistics...” 

MEDIA PROFESSIONAL PARTICIPATING IN THE MEDIA TRUST INITIATIVE RESEARCH

First, Quality Matters reviewed Irish digital and traditional print news articles 
discussing severe and enduring mental health issues in the past three years. Out 
of a total 1099 articles, only 70 related to people’s lived experiences of severe and 
enduring mental health issues. Of these, only 30 included the views of people with 
lived experience or their family members – that equates to just 2% of stories  
that included the lived experience perspective.

Next, a review was completed of journalism standards and guidelines from Irish 
and international media organisations which highlighted the absence of similar 
existing guidance. Both these reviews highlighted a real and pressing need to 
support better engagement on this issue.

Interviews were then conducted with media professionals, people with lived 
experience of severe and enduring mental illness and mental health organisa-
tions. The final guidance will consider the constraints of media production balanced 
against the unique needs of people with mental health symptoms that may not be 
accommodated in the ‘business as usual’ approach to media engagement. 

The research got underway in April 2020. While the timeline was severely 
impacted by the Covid-19 Pandemic, publication is anticipated in mid-2021. 

JUST 2% 
of stories 
about severe 
and enduring 
mental health 
conditions 
included the 
perspective 
of someone 
living with that 
experience.
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DATA CALL 
At Headline, we investigate a very niche area of media, mental health, suicide prevention, and representa-
tion work. While we monitor huge volumes of content, we don’t always have the resources to investigate 
or analyse as deeply as we would like. Therefore, in 2020, we decided to share our data with external 
researchers, policy makers and academics who also had an interest in this field. 

There are many areas of this field that have been under-researched, especially from the perspective of 
media academia. Some of these themes are outlined below:

Anyone wishing to work with us to learn as much from this data as we can, please reach out to 
our data call and fill in the Expression of Interest.

Areas of media and mental health we have identified as requiring further investigation:

 → Guideline adherence in Regional radio/media v National radio/media

 → Murder-suicide reporting

 → Efficacy of trigger warnings

 → Audience impact on suicide narratives

 → Guideline adherence in Coroner’s Court Reportage

 → Reporting of mental illness and celebrity declaration

https://headline.ie/call-for-headline-data-research-partners/
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INDUSTRY SUPPORT 
MENTAL HEALTH MEDIA AWARDS 
The Mental Health Media Awards celebrate stories that break down stereotypes, engage audiences 
and enhance the public’s understanding of mental health issues. The awards relaunched in 2019 with an 
in-person ceremony in Dublin city centre. However, due to Covid-19 restrictions, the 2020 MHMAs went 
ahead on 2 December as a virtual ceremony. 

Despite the change in format, the MHMAs grew in popularity in 2020. There were almost 190 
submissions from all over Ireland, a 52% increase from 2019, and website hits were up 31% over the awards 
period (September – early December) as compared to the same period in 2019. The shortlist was expanded 
to five nominations per category, to accommodate the rise in demand. Irish presenter and broadcaster Anton 
Savage hosted the event which awarded media professionals and students across 10 different categories. 

Winners included entries from The Irish Times, EchoLive Cork, RTÉ and TheJournal.ie’s Noteworthy, among 
many others. Post-event, #MHMA2020 trended on Irish Twitter feeds for several hours, with a 4% increase 
in Twitter impressions over awards season and a projected 5K impressions arising from the #MHMA2020 
hashtag. Attendees included notable figures in the Irish mental health and media communities, including 
Minister Mary Butler and Press Ombudsman Peter Feeney. A full list of the 2020 winners and details for 
MHMA2021 can be found at www.headline.ie/awards. 

27%
MH Org.

6%
Media Org.

1%
Government

46%
Journalist/
Broadcaster/Editor

5%
Education

5%
Student

12%
Guest/other

64%
Salaries

5%
Media Monitoring

6%
Media Awards

6%
Research & 

Support Initiatives

7%
Rent

12%
Administration Costs

Submissions: 
189 – 52% increase from 2019

Website hits over  
awards season: 
Up 31% from 2019 to 2020. 

 → 1 Sept – 5 Dec 2019: 1.6K 

 → 1 Sept – 3 Dec 2020: 2.1K

 → Awards page views over 
awards season: Up 34% from 
2019 to 2020

 — 1 Sept – 5 Dec 2019: 1731
 — 1 Sept – 3 Dec 2020: 2304

MHMA 2020  
ATTENDEES

MHMA NUMBERS

http://www.headline.ie/awards
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WHAT SOME OF OUR AWARD WINNERS HAVE TO SAY:

“I do think it’s very important that you 
get to hear people…who’ve been pushed 
to the margins of society in the past.”

Owen Ryan,  
The Clare Champion,  
NATIONAL PRINT/ONLINE 
CATEGORY WINNER 

“We think these awards, and what they 
signify, is really important.”

Matt Kelly & Marian Malone,  
RTÉ Nationwide,  
SHORT FORM 
BROADCASTING CATEGORY 
WINNERS

“It’s a huge honour, and a signal to keep 
on the path towards seeking information 
and justice.”

Kathleen O’Sullivan,  
University of Limerick,  
STUDENT JOURNALISM 
CATEGORY WINNER

“I think collectively in the media we are 
slowly making a difference in terms of 
how we cover mental health issues and 
how we tackle the subject itself. We 
have a long way to go but at least we 
are going in the right direction.”

Damian Cullen,  
The Irish Times Health 
Section,  
VOICE MEDIA AWARD (IN 
PARTNERSHIP WITH SEE 
CHANGE) WINNER

“We appreciate the spotlight that these 
awards put on the work of journalists 
and media organisations throughout the 
country.” 

Anne Murphy,  
The Echo Live Cork,  
HEADLINE IMPACT 
CATEGORY RECIPIENT
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LOOKING AHEAD TO 2021 
 → Media Trust Initiative:  

Kicked off in 2019, the research project, co-facilitated by Quality Matters will wrap up in early 2021. 
In Q2, Headline plan to release the findings, including the full report and a guide for journalists on 
engaging people will mental illness as media participants. 

 → Safer Education package:  
Headline will work on safeguarding within its educational programme for students and media pro-
fessionals, with the aim of bring trainings online, among other offerings. Details will be available at 
Headline.ie/education. 

 → Broadcast monitoring:  
After running several broadcast monitoring trials throughout 2020, Headline ascertained that due to 
the time-consuming process of broadcast monitoring, more resources are necessary for the media 
monitoring function to progress. Headline will be recruiting a new team member to work on the 
programme’s media monitoring function as we expand into broadcast monitoring.

 → Suicidal Callers:  
Headline plan to develop guidance for journalists on dealing with situations that arise when they 
encounter a caller to a radio or television station who may be suicidal. This research and guidance 
will impact media professionals working in live broadcasting in particular, an area often under 
researched and resourced in media-centred suicide prevention work.

 → Guide for People Bereaved by Suicide:  
The National Office for Suicide Prevention (NOSP) are releasing a guide for people bereaved by 
suicide in Q1, 2021. Headline plan to contribute a chapter on media engagement. 

 → Building Headline’s research capacity:  
In 2021, Headline will be working on building the programme’s research function with new areas of 
exploration and analysis, including into the coverage of TV presenter Caroline Flack’s death and on 
more specific guidance around Covid-19 reporting when it relates to suicide and mental health. 

 → Tracking Engagement:  
In 2021, we will be working on improving tracking engagement with Headline, via social media and 
traditional channels. 

https://headline.ie/education/
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Our media monitoring is confined to publications with an online presence. We do not currently monitor print 
or broadcast media. See below for the current list of publications and channels monitored.

agriland.ie
argus.ie
Beat 102-103
businessworld.ie
buzz.ie
carlowlive.ie
clare.fm
clarecourier.ie
clareherald.com
collegetimes.com
Connacht Tribune
Cork Independent
corkman.ie
Cork’s 96fm
Donegal Democrat
Donegal News
donegaldaily.com
donegalnow.com
Drogheda Independent
droghedalife.com
Dublin Inquirer
Dublin People
dublin.ie
dublinlive.ie
echo.ie
Enniscorthy Guardian
entertainment.ie
Evening Echo
evoke.ie
Extra.ie
farmersjournal.ie
Fingal Independent
fm104.ie
Galway Advertiser
Galway Independent
galwaybayfm.ie
goreyguardian.ie
goss.ie
her.ie
herald.ie
herfamily.ie
highlandradio.com
hotpress.com
Image
inishowennews.com
insideireland.ie

Irish Country Magazine
Irish Independent
Irish Tatler
irishexaminer.com
irishhealth.com
joe.ie
KCLR 96FM
kfmradio.com
Kildare Nationalist
kildarenow.com
Kilkenny People
kilkennynow.ie
Laois Nationalist
laoistoday.ie
Leinster Leader
leinsterexpress.ie
Leitrim Observer
Life and Fitness Magazine
Limerick Leader
limerick post
Limerick’s Live95FM
lmfm.ie
Longford Leader
Mayo Advertiser
merrionstreet.ie
midlands103.com
midwestradio
munster-express.ie
New Ross Standard
News Four
newstalk
northernsound.ie
nova.ie
Ocean FM
Offaly Express
Offaly Independent
OffTheBall.com
oireachtas.ie
q102.ie
radiokerry.ie
redfm.ie
Roscommon Herald
RSVP Magazine (IE)
RTE
shannonside.ie
shemazing.net

siliconrepublic.com
Sligo Weekender
sligotoday.ie
southeastradio.ie
sportsjoe.ie
Stellar
TG4.ie
The Anglo-Celt
The Avondhu
The Clare Champion
The Connaught Telegraph
The Dundalk Democrat
The Irish Mirror
The Irish Sun
The Irish Times
The Kerryman
The Mayo News
The Meath Chronicle
The Midland Tribune
The Nationalist (IE)
The Nenagh Guardian
The Sligo Champion
The Southern Star
The Sunday Business Post
The Tuam Herald
The Westmeath Independent
the42.ie
thejournal.ie
theliberal.ie
Tipperary Star
tippfm.com
tipptatler.ie
todayfm.com
Tullamore Tribune
Village Magazine
VIP Magazine
Waterford News & Star
Waterford Today
Weekly Observer
West Cork Times
Westmeath Examiner
Wexford People
Wicklow People
WLR fm
Woman’s Way
yaycork.ie


