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EXECUTIVE SUMMARY OF MEDIA ANALYSIS

2014

Throughout 2014, Headline delivered media training to media professionals and journalism
students in third level colleges across the country to ensure that current and upcoming
media professionals are equipped to report on mental health and suicide in a positive and
responsible way.
Headline co-ordinated five media awards: Regional Media Award, Student Media Award,
Overall Award and the Voice Media Award and introduced a new award, the Headline
National Magazine Award. These awards highlight and praise the excellent work that is
being done by media professionals and journalism students.
Headline, the national media monitoring programme for mental health and suicide,
conducts daily analysis of the quality of national and regional print and online coverage of
these important issues based on the extent to which a piece adheres to the media
guidelines.

Summary of Analysis in 2014
Volume: Headline monitored 33,033 articles in 2014 representing an increase of 10% on last
year’s figures of 30,029.
Quality: 98.60% of all articles from all Irish titles were neutral in quality. 0.26% of articles
were positive while 0.28% of articles were deemed negative. Headline detected 93 positive
articles in the media representing a decrease of 72.65% compared to 340 positive articles in
2013. Headline detected 85 negative articles in the media representing a decrease of
72.40% compared to 184 negative articles in 2013. This represents a decrease in both
positive and negative coverage of mental health and suicide since 2013.
The Daily National Broadsheets, Daily National Tabloid and Local and Regional sources
produced the most positive coverage and content related to mental health and suicide.
National Titles: The Irish Independent produced the largest share of positive quality mental
health and suicide coverage. The Irish Daily Mirror, The Irish Daily Star and the Irish Sun
contributed most frequently to generating negative coverage of mental health and suicide
Regional Titles: The Munster region produced the highest number of articles related to
mental health and suicide and also the highest rate of positive content.
Reporting Suicide: Reports on suicide was the largest contributor to negative coverage
(40.86% of all negative coverage). In 2014, Daily National Tabloid’s accounted for the largest
share in negative coverage of suicide.
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Headline gave a number of print and broadcast interviews to promote accurate and
responsible reporting of mental health and suicide. Headline has made a number of
correspondences with the media regarding positive and negative articles in the media
through proactive e-mails, letters, and telephone as well as issuing a proactive media alert
to advocating for better reporting on murder-suicide with clear and comprehensible
guidelines.
Headline distributed branded cups, travel mugs, notebooks and USBs containing Headlines
media guidelines as well as printed material to media professionals and students to assist in
propagating and fostering responsible and accurate coverage of mental health and suicide.
Evaluations of 3rd level presentations delivered by Headline indicate that students find the
presentations to be a much needed aid to their careers. The media training informed them
on appropriate reporting, answered any concerns, helped them to learn something useful,
became more knowledgeable about suicide and mental health guidelines and where to find
them and of the types of media reporting that can lead to suicidal, deliberate self-harm and
copycat behaviour, and ultimately felt they would know where to go to get more
information, help and support for reporting on mental health and suicide related issues.
Headline continued to serve as a vehicle for the public to become involved in helping
monitor the Irish media on issues relating to mental health and suicide through active
engagement on social media, the weekly News Highlights and the have your say section on
the Headline website. Headline actively encouraged and assisted the public in speaking out
and using their voices to improve the quality of media coverage of mental health and suicide
related issues and to combat stigma inducing language and negative reporting in Irish print
and online media.
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INTRODUCTION

In 2014, Headline continued to
engage media professionals,
students and consumers alike on
responsible and sensitive
reporting of suicide and mental
health issues.

Jane Arigho,
Headline Project Coordinator

Throughout 2014, Headline delivered media training to media professionals and
journalism students in third level colleges across the country to ensure that the next
generation of media professionals are fully aware of the issues and complexities
involved in reporting on mental health and suicide and to provide them with the
tools they need to report in a positive and responsible way.
Headline coordinated four media awards: The Regional media award, the Student
media award, the Voice media award, the national magazine award and the Overall media
award to highlight and praise the excellent work that is being done by media professionals
and journalism students. The high standard of submissions suggests a positive trend
towards responsible coverage and a greater understanding of the complexities involved in
reporting on these sensitive issues.
Headline monitored 33,033 articles in 2014 representing an increase of 10% on last year’s
figures of 30,029. reflecting society’s interest in mental health and suicide related coverage
and the work that is being done across the country to prevent
suicide and reduce the stigma that surrounds mental ill health.
Headline aims to support media professionals and journalism students by making all
relevant tools available and accessible to assist in the creation of responsible and accurate
media coverage that limits the possibility of copycat suicidal behaviour.
Headline is always happy to provide free training to media professionals and students or to
assist any member of the public in having their voice heard.
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ABOUT HEADLINE
Mission Statement
Headline is Ireland's national media monitoring programme, working to promote
responsible and accurate coverage of mental health and suicide related issues within the
Irish media.
The vision of Headline is that all forms of the Irish media responsibly and accurately cover
mental health and suicide; that those affected by suicide, deliberate self-harm, mental
health problems or mental illness are not adversely affected by media coverage; and that
the mental health and mental well-being of the population is prioritised by the media in its
work.

Background
Headline has been set up by the Health Service Executive's National Office for
Suicide Prevention as part of “Reach Out” the National
Strategy for Action on Suicide Prevention, and is managed
by Shine – Supporting People Affected by Mental Ill Health.

Steering Group
Headline is advised by a Steering Group made up of representatives from the
following organisations:
Aware
Bodywhys
GROW in Ireland
HSE’s Press Office
Irish Advocacy Network
Mental Health Ireland
National Office for Suicide Prevention
Samaritans
Shine (supporting people affected my mental ill health)
Union of Students in Ireland (USI)
Barry Finnegan, Lecturer at Griffith College Dublin
Andrea Gilligan, Broadcaster RTE
James Keating, Media Professional
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MEDIA TRAINING
Media Professionals
In 2014, Headline provided media training to

Students
Headline continued to deliver presentations on mental health and suicide in the media to
journalism, media and communications students in the following colleges:
Dublin Business School
Rathmines College
Waterford Institute of Technology
University of Limerick
Mary Immaculate college Limerick
Dublin Institute of Technology
Dun Laoghaire Further Education Institute
Ballyfermot college of further education
Griffith College Dublin
Griffith College Cork
Colaiste Dhulaigh College of Further Education
NUI Galway
NUI Maynooth
DCU
Independent college Dublin

The presentations introduce the students to the Irish and international media guidelines for
reporting on mental health and suicide, showing examples from Irish media coverage. The
presentations deliver examples of positive and negative articles and dissect the pieces to
highlight how to recognise breaches of the guidelines and what effect they have. Headline
explains how to report more responsibly. Headline distributes it’s own multimedia media
guidelines contained on a USB stick to the students.
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Participants are shown examples of media coverage that breaches guidelines

This will assist the students in developing a better understanding of mental health and suicide
related issues by helping them feel more comfortable and capable of producing positive media
coverage in the future.

Evidence is used to demonstrate the significant impact media coverage may
have on those at risk.
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Evaluating Our Impact
An analysis of a sample of 215 evaluations from these sessions demonstrated that the
students see the training as a very positive and beneficial addition to their course.
85.58% of students found the presentation answered any concerns;
90.70% of students agreed that they had learned something useful;
90.23% of students felt they were more knowledgeable about suicide and mental
health guidelines;
90.66% of students felt more knowledgeable about the types of media reporting that
can lead to copycat behaviour;
78.6% of students felt better prepared to write about mental health and suicide
related issues;
90.7% of students felt they would know where to go to get more information on
reporting on mental health and suicide related issues;
89% of students found the facilitator’s presentation to be effective.

Positive Feedback from students
“It's a tough subject to tackle head on and destigmatise and the workshop is
done very well"
"Very informative. Really made me realise how dangerous and influential
media can be in relation to mental health and suicide"
"Great talk - should be done in more colleges around Ireland!"
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MEDIA AWARDS
Award for Student Journalism (2014)

NUIG student David Nevin was selected as winner of
the 2014 Headline Award for Student Journalism
Related to Mental Health and Suicide for his radio
documentary “From darkness into light”.
David, a Galway native and MA journalism student in
NUIG picked up the award for his radio
documentary that discusses the issues relating to
mental health care in Ireland. Judging the shortlisted
entries, Carl O’Brien, Chief Reporter with the Irish
Times commented on From darkness into light; “A
finely crafted and comprehensive radio documentary
which combines personal accounts of mental health with
analysis of deficits in the system and how it could be
improved. A valuable and moving piece of journalism.”

Pictured above: David Nevin, 2014
winner of the Headline Award for
Student Journalism Related to
Mental Health & Suicide

He further remarked; “The standard overall was of a very high quality, I felt, and would give
the mainstream media a run for its money. It's very encouraging to see the level of "mental
health literacy" among students these days, which I think bodes well for the future.”
As part of the award prize, David received a Headline Student Journalism trophy and an iPad
Mini.
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Headline selected the Evening Echo as winner of the Headline Regional Newspaper of the
Year Award 2014 for journalism relating to mental health or suicide prevention.
Headline created the award in recognition of the vital role regional newspapers play in
promoting positive mental health and stigma reduction in their local communities.
Speaking on the award, Jane Arigho of
Headline said; “From Headline’s media
analysis, the Evening Echo’s coverage was
notable for its focus throughout the year
on highlighting mental health issues and
endeavouring to discuss the important
issue of suicide while providing further
sources of help and information to
readers.”
She continued; “In addition, this year the Evening
The Regional Newspaper of the Year Award (2014)
Echo also showed a strong commitment to giving
was presented to the Evening Echo by Jane Arigho
and John Saunders
a voice to those with mental health issues by
dedicating a strong focus to stories of personal
experience. This will no doubt not only contribute to greater public understanding, but also
encourage those experiencing difficulties to reach out and seek the help that they need.”
Media analysis conducted by Headline confirmed that a significant number of regional
publications show a genuine commitment to responsible coverage of mental health issues.
The Liffey Champion was also shortlisted and to be strongly commended for their strong
commitment to issues of mental health and suicide.
However, while Headline noted a strong commitment to responsible coverage of mental
health and suicide, there remains more work to be done for some regional publications to
adequately provide awareness, understanding and access to information regarding mental
health to their readers.
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Voice Media Award (2014)

Headline selected The Irish Mirror as the winner of the 2014 Headline Voice Media Award
for both its excellent quality and quantity of media coverage given to people with selfexperience.
The Headline Voice Media Award aims
to recognise the important role played
by media in giving voice to people with
experience of mental health problems.
This marked the first time that a
tabloid news publication has won a
Headline award, marking the continued
focus and commitment being given by
newspapers like the Mirror to
responsible coverage of mental health,
suicide and stories of personal experience.

Headline Project Co-Ordinator Jane Arigho and John
Saunders presented the Headline Voice Media Award
2014 to Mirror Editor-In-Chief John Kierans

Headline works with journalists and media
organisations to ensure that mental health and suicide related issued are responsibly
covered in the media. Speaking on the awards, Jane Arigho, Media Project Coordinator at
Headline said, “The media have a key role to play in how the public think about suicide and
mental health problems. The Irish Mirror’s coverage of personal experience helps to
remove the myths and stigma around mental health, playing a fundamental part in raising
awareness around suicide and self-harm and destigmatizing mental health problems.”
Speaking on receiving the prestigious award, editor of the Irish Mirror said
Editor-in-Chief John Kierans said: "We are delighted to win this award for our coverage of
mental health issues.
"It is important for people to understand that if they are not feeling right or down in the
dumps that there is help there for them.
"If we can play a small role in spreading that awareness that is great."
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Headline created the Overall Media Award, won by the Irish Independent to recognise the
excellent work by media professionals for their outstanding coverage of the difficult issues
surrounding mental health and suicide in a sensitive and positive way.
Headline works with journalists
and media organisations to ensure
that mental health and suicide
related issued are responsibly
covered in the media. Speaking on
the award, Jane Arigho, Media
Project Coordinator at Headline
highlighted how,
“The media have a key role to play
Headline project co-ordinator Jane Arigho and John Saunders
in how the public think about suicide and
present Acting Editor of the Irish Independent Ian Mallon
with the Overall Media Award 2014
mental health problems. The excellent
work of the Irish Independent with
particular reference to Celine Naughton and Anita Guidera encourages help seeking
behaviour and helps to remove the stigmas and myths that surround these issues."
Upon receiving the prestigious award, Acting Editor of the Irish Independent Ian Mallon said
“The area of mental health and suicide is one of the most difficult subjects in which we as
journalists must report on with great responsibly and care. To receive this award from
Headline demonstrates that we at the Irish Independent understand the importance and
sensitivity of this issue. We will continue to work diligently in our handling of this important
subject matter.”
"Our team of journalists on the Irish Independent are delighted to receive this award. At
INM our journalists take the subject of mental health very seriously and are conscious of the
need to report comprehensively and sensitively in this area. Last year all our titles in print
and online rolled out a week long campaign on mental health, highlighting issues and the
need to take care of our mental health as much as our physical wellbeing. To receive this
award from Headline is a gratefully received acknowledgement of the hard work put in by
our journalistic teams.”
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Headline National Magazine Award
(2014)
Headline created the award in recognition of the
vital role magazines in Ireland play in promoting
positive mental health and opening up the issues
surrounding suicide. Headline selected Hot Press
as winner of the inaugural Headline National
Magazine Award 2014 for journalism relating to
mental health and suicide.
Media analysis conducted by Headline confirmed that
Hot Press had shown a genuine commitment to
exceptional coverage of mental health and suicide related
issues and combined it effortlessly with its music and
popular cultural remit.
Headline’s media analysis also highlighted
how media coverage of mental health issues varies
greatly between magazines.

Headline project co-ordinator Jane Arigho and John Saunders
present Editor Niall Stokes and Roisin Dwyer with the
Headline National magazine Award 2014

On receiving the award Niall Stokes Editor of Hot Press said: “I have always believed that it is
hugely important to remove the stigma which historically surrounded mental health issues
in Ireland. One of the most effective ways of doing this is to ensure that the subject is
covered, in the right way, and without sensationalism, in the media. Receiving this award is
a vindication for all of the staff here that we have been on the right track in this regard.
“In particular, in Hot Press, we want to make sure that those who are wrestling with any
form of mental health issue or suicide ideation, are aware that they are not alone and that
others – including many successful and well-known people – have faced the same difficulties
and come out the other side with renewed strength and sense of purpose. As Headline
knows better than most, it is an area of deep, ongoing concern in Ireland, especially among
young people, who are such an important part of the Hot Press readership. Which is why we
are committed to continuing our coverage of mental health issues – with the objective of as
further in what we believe is a vitally important national campaign.”
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MEDIA MONITORING

Headline monitored regional and national Irish coverage online and in print for all coverage
related to mental health and suicide in 2014.
Headline monitored 33,033 articles in 2014 representing an increase of 10% on last
year’s figures of 30,029
Headline detected 93 very positive articles in the media representing a decrease of
72.65% compared to 340 positive articles in 2013, Which is balanced with the
10%increase in Neutral coverage.
Headline detected 85 negative articles in the media representing a decrease of
72.40% compared to 184 negative articles in 2013.

Article Quality Overview (2014)
In 2014, 98.60% of all articles from all Irish titles were neutral in quality. 0.26% of articles
were positive while 0.28% of articles were deemed negative.

Positive
93
0.26%

Negative
85
0.28%

Neutral
33033
98.60%
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Article Quality by Source Type

Positive articles by source type
Website

5.88%

Magazine

10.59%

Sunday National Tabloid

5.88%

Sunday National Broadsheet

3.53%
18.82%

Daily National Broadsheet

17.65%

Daily National Tabloid

16.47%

Local/Regional

Negative articles by source type
Sunday National Tabloid

3.23%

Daily National Broadsheet

11.83%

Daily National Tabloid
Local/Regional

51.61%
33.23%
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Article quality by month

July saw the highest number of negative quality articles (19.35%) but also the highest
number of positive quality articles (17.65%) followed by December showing the second
highest amount of negative articles (18.28%). Based on a review of the media monitoring,
the high number of negative coverage in July can be attributed to multiple sources reporting
on an incidence that occurred in July 2014 and a number of other negative coverage
combined.
19.35%

Positive Quality

18.28%

17.65%

Negative Quality

16.13%
12.94%
11.76%

11.83%

9.41%
8.60%

8.24%
7.06%

7.06%
5.38%

4.30%
2.15%
Jan

8.24%

8.24%
5.38%

5.88%

4.30%

3.23%

3.23%

2.35%

1.18%

Feb

Mar

Apr

May

Jun

Jul

Aug

Sep

Oct

Nov

Dec
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Article quality by theme

Positive Quality

Negative Quality
38

24

24

24

8
1 0

0

0

10

7
0

7
2

0

1 0

0 1

0

2

0

Articles related to suicide were most frequently reported in a negative manner.
40.86% of all negative articles were related to suicide.
The number of negative articles related to suicide decreased by 42 articles since
2013 (80 negative articles in 2013) but still remained the highest theme for negative
coverage.
Articles related to depression and eating disorders were most frequently reported in
a positive manner. 28.24% of all positive articles were related to depression and
28.24% were related to eating disorders both forming 56.47% of all positive articles.
For eating disorders, there has been an increase of 10 positive articles and a
decrease of 6 negative articles since 2013.
For depression, there has been an increase of 4 positive articles and still no negative
articles recorded in monitoring.
General coverage of mental health (11.76%) and mental illness (7.53%) as themes
were predominantly positive.
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National Print Coverage

The Irish Daily Mirror had the most negative amount of print coverage of mental health and
suicide (24 articles) which made up 28.24% of all negative coverage identified in 2014. The
Daily Star had 15 negative articles (17.65% of all negative coverage) and the Irish Sun had 11
negative articles (12.90% of all negative coverage). 58.79% of all negative coverage in 2014
was attributed to national print coverage.

The Irish Independent had the most positive print coverage with 10 articles identified in
2014, constituting 11% of all positive articles in 2014.

Positive Quality

Negative Quality
24

15
11

10
7
3
1

1

0

1

2
0

3
1

1

3

2
0

00

7

6
3

2

6

5
3
1
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Local and Regional Newspaper Coverage

In 2014, regional titles accounted for 16.47% of all positive coverage while 3.23% of regional
titles accounted for all negative coverage. The coverage of positive and negative articles can
be found below:
Dublin

Positive Quality

Negative Quality

1

1

0
Liffey Champion

1

1

1

0
University Observer

0
Fingal Independent

Metro Herald

Leinster

Positive Quality

Negative Quality

1

1

0
Mid Louth Independent

0
Monaghan Democrat
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Munster
Positive Quality

Negative Quality

3

1

1

0
Cork
Independent

0
Evening Echo

1

0
Kerrys Eye

1

0
Carlow
Nationalist

1

0
Avondhu

0
Clare People

Connaught
The Galway City Tribune had 1 positive article and 1 negative article on mental health.
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How Was Suicide Reported in 2014?

Articles related to suicide were most frequently reported in a negative manner. 38 articles
(40.86%) of all negative articles were related to suicide. The number of negative articles
related to suicide decreased by 42 articles since 2013 (80 negative articles in 2013) but still
remained the highest theme for negative coverage.
Coverage of suicide by source type
Positive Quality

Negative Quality

25

10

2 2
Local/Regional

0
Daily National Tabloid

1

0

1

Daily National Broadsheet Sunday National Tabloid
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Media Engagement
Media Correspondence

Headline responded to 25 pieces in the Irish print, broadcast and online media with 22
letters informing journalists that they had breached the guidelines while 3 letters were sent
to journalists praising their positive contribution. 88% of correspondence via letter was in
response to articles deemed to be of negative quality.
Below is a breakdown of which source received a negative letter or a positive letter:
Positive Quality
6

Negative Quality

3

1
0

1
0

3

3

1

3

1

0

0

0

1
0

1

0

1
0

Quality of letters sent by theme
Positive Quality
19

Negative Quality

3
1

0
Suicide

Eating Disorders

2
0
Depression

23

2014

Media Alerts

Headline’s Media Alerts aim to mobilise the public to demand responsible coverage of
mental health and suicide in the Irish media. The Media Alerts notifies subscribers about
positive or negative media portrayals of mental health and suicide issues in need of
appraisal or complaint or inform for better practice. Subscribers can choose to contact the
media source to express their concerns or opinions on any piece issued.
Headline has 1,463 subscribers to the Media Alerts service.
On July 24th 2014, Headline issued a pro-active media alert concerning reporting on
murder-suicide with a “Best practice guidelines: Reporting on murder-suicide”. Below is a
sample of the Media Alert sent:

Best practice guidelines:

Reporting on murder-suicide
Findings from Walklate & Petrie, 2013; Witnessing the pain of suffering: Exploring the relationship
between media representations, public understandings and policy responses to filicide-suicide.
Crime Media Culture 0(0) 1–15

In light of recent events, media professionals may find this summary of recent research on media
reporting of murder-suicide helpful:
A recent article by Walklate and Petrie in Crime Media Culture examined the relationship
between media representations, public understanding s and policy responses to filicide-suicide.
Murder-suicide explained: Reviewing the existing research, Walklate and Petrie report a
fairly stable rate of murder-suicide (around 0.3 per 100,000 people).The typical filicide-suicide
scenario involves an estranged white man in his 40s taking the life of his spouse, and possibly his
children, before taking his own life. The authors describe two main “types” of murder-suicides,
both reflecting elements of possessiveness and the perpetrator feeling entitled to decide his
victims’ fate.


The first scenario is where the perpetrator (most often male) suspects his partner of
infidelity or desertion and is motivated by sexual jealousy.



The second scenario is where the perpetrator (male or female) suffers from depression
and anticipates personal or economic catastrophe for the family, taking their lives to
protect them from an unknown fate.
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Analysis of media coverage in Ireland and UK 1991-2011: Media portrayals of filicide-

suicide are increasing, though it is unclear whether this represents a real increase in frequency or
increasing media interest in the incidents.


Echoing the research findings, media reports often portray children as parental
possessions and emphasise the role of adult conflict, noting the greater propensity for
men to engage in filicide-suicide and the important role of socio-economic circumstances.



Unfortunately, media reports of filicide-suicides are often graphic and sensational, and
serve to oversimplify an event that in reality is caused by a complex interaction between
social and personal factors.



In addition to blaming the suicidal person or the victims, the media may engage in
blaming individual professionals involved in the cases. Such over-simplistic portrayals
can cause a knee-jerk political or professional response that does not necessarily serve to
better protect families.

Recommendations for media professionals: The paper identifies the need for sensitive
and factual reporting in order to minimise harm and increase awareness.


The graphic nature of reporting can trigger copycat cases: the effects of exposure on
suicidal behaviour and violence are well-documented.



Sensational media reporting of murder-suicide serves to distort the facts.



Media professionals should consider the vulnerable reader who might be in crisis when
they read the story: coverage should not be glorified or romanticised, should emphasise
consequences of the event for others, and list sources of help.



For general tips on best practice consult http://www.headline.ie/multimedia-resource.

For interviews and information about murder-suicide: Contact Dr. Ella Arensman, National
Suicide Research Foundation

Headline would be happy to provide free media training or simply advice on the issues involved in reporting on these
important issues. Contact 01 8601549, info@headline.ie or @HeadlineIreland
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Headline serves as a vehicle for the public to become involved in helping to monitor the Irish
media on issues relating to mental health and suicide. Headline encourages and assists the
public in speaking out and using their voices to improve the quality of media coverage of
mental health and suicide in Ireland.
Headline distributed branded cups, travel mugs and USBs containing Headlines multi-media
guidelines as well as printed materials to media professionals and 3rd level students to assist
in propagating and fostering responsible and accurate coverage of mental health and
suicide.

Headline distributed branded cups, travel mugs notebooks and USBs all over Ireland

News Highlights
Headline creates a weekly newsletter using Mailchimp which
consists of news stories on mental health and suicide related issues.
This channel provides the public and media professionals with an
overview of suicide and mental health coverage across print and
online media including news articles, studies and research and
multimedia such as video content. This valuable tool informs
subscribers about various mental health and suicide news and
informs freelance journalists and even journalism students on responsible and accurate
reporting on mental health and suicide.
Interested individuals can join the mailing list at any time by forwarding an e-mail
address to info@headline.ie.
Headline has 1,391 subscribers for the weekly News Highlights bulletin.
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Social Media
Since Headline developed a social media strategy in March 2011 there has been a significant
rise in activity and engagement on social media. Using Facebook and Twitter, Headline has
created a tightly knitted community of people and strengthened relationships with other
mental health related organisations, journalists, editors, media, students, colleges and
more.
Facebook
Headline’s Facebook page also got updated with a new profile picture, coverphoto
and applications that link Headline’s Twitter and website to the Facebook page
which can be seen below:

Headline’s Facebook profile had 543 page ‘likes’ by the end of 2014 which saw 139
likes throughout 2014.
Below is an indication of the demographics of individuals who ‘like’ Headline’s Facebook
page:

Using Facebook Scheduled Posts Headline posted daily reaching 1,572 people each.
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Twitter
Headline’s Twitter account @HeadlineIreland had 1,069 followers by the end of 2014
which saw 178 new followers throughout 2014.
Headline’s tweets reached and average 12,110 unique people each month
Headline’s Twitter account had an average of 334 unique visitors each month
Headline’s Twitter account received an average of 16 mentions each month which
results in an average engagement with 43 unique people a month.

Website
In 2014, www.headline.ie had:
18,709 Pageviews
15,433 Unique Pageviews
00:01:23 Avg. Page Visit Duration
8,958 Visits
7,384 Unique Visitors

00:01:30 Avg. Visit Duration
2.08 Pages/Visits
82% New Visitors
18% Returning Visitors

28

2014

The most popular pages on the site were:
1.
2.
3.
4.
5.
6.

Homepage
Awards
About Us
Media Info
Contact Us
Headline News Highlights
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Traffic
Traffic to the website was generated by:

Visitors being referred to from another website (47.76%)
Searching for Headline in a Search Engine (24.83%)
Accessing the website through directly typing in the browser, clicking on a link from
a PDF or clicked on the link in the e-mail footer (19.76%)
Accessing the website through social media (7.54%)

675 (7.54%) of visitors were referred to www.headline.ie through social media
channels with Facebook (440 visitors) directing the most traffic to the website.

Location
The top 3 countries with visitors to the website were from:
Ireland (67.25%)
United States (8.52%)
United Kingdom (7.02%)
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The majority of visitors to the website were from Dublin City (69.12%) while the least
number of visitors were from Sligo (0.88%). Geographically, the top three visitors were from
cities (Dublin, Galway and Cork) which collectively made up 78.05% of the visitors.
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MENTAL HEALTH SECTOR COLLABORATION
Headline collaborates and engages with a wide variety of mental health related groups and
bodies that assist Headline in their mission. Below are organisations that Headline
collaborates with in projects, activities, and committees.

See Change

Since 2010, Headline has been a member of See Change – the national stigma reduction
partnership. See Change is Ireland’s national programme working to positively change social
attitudes and behaviours to reduce stigma and discrimination associated with mental health
problems. Headline is a member of both the Communications and Mental Health Experts
Advisory Panels.

SpunOut.ie

SpunOut.ie is an independent, youth-led national charity working to empower young people
to create personal and social change. SpunOut.ie acts as an interactive online community
providing health and lifestyle information, signposting support services, creating youth
media space and facilitating discussion forums, it also acts as a platform for youth and civic
engagement, participation and advocacy.
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The International Media Task Force has a number of goals. These goals include
strengthening links between suicide experts and media professionals while systematically
reviewing research about suicide and the media (including evaluations of media guidelines)
to identify gaps in knowledge, develop a research agenda to address these gaps and to
encourage relevant research.
The IASP aims to identify, collect and collate media guidelines which have been developed
around the world and to examine and report on their content, development and
implementation. The IASP also aims to work collaboratively with media professionals to
develop recommendations for media guidelines as well as to promote the media guidelines
to journalists, editors and other stakeholders. IASP provides an international body of experts
that can provide authoritative comment on issues relating to suicide and the media.

National Disability Authority (NDA) and the Broadcasting Authority of Ireland
(BAI)

Headline is on a steering group for the NDA and BAI on the portrayal and representation of
people with a disability on Irish radio and television. Headline is assisting in the working
group relating to language.
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FINANICAL INFORMATION
Financial Statement
The total running costs for the Headline project in 2014 totalled: €138,253
This included €5,008 funding from ESB Electric Aid.

HEADLINE TEAM 2014
Media Project Co-Ordinator

Jane Arigho

E: jarigho@headline.ie
T: +353 (0)1 8601549
M: +353 (0) 86 8525156

News Researcher

Mary McDonnell

E: newsresearcher@headline.ie

Media Assistant

Bláithín De Paor

E: mediaassistant@headline.ie

Media Assistant

Daniel Waugh

E: mediaassistant@headline.ie

News Researcher Programme
Since July 2008, Headline has run a paid News Researcher internship programme for media,
journalism and communications students. The News Researcher assists the Headline team
with the analysis and collation of Irish media articles related to mental health and suicide
prevention while gaining valuable work experience and a high level of professional exposure
to the mental health and suicide voluntary and statutory sectors.
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