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Executive Summary of Media Analysis
Throughout 2013, Headline delivered media training to media professionals and journalism
students in third level colleges across the country to ensure that current and upcoming
media professionals are equipped to report on mental health and suicide in a positive and
responsible way.
Headline coordinated four media awards: the Regional media award, the Student media
award, the Overall award and the Voice media award to highlight and praise the excellent
work that is being done by media professionals and journalism students.
Headline, the national media monitoring programme for mental health and suicide,
conducts daily analysis of the quality of national and regional print coverage of these
important issues, based on the extent to which a piece adheres to the media guidelines.
Below is a summary of the analysis conducted in 2013.
Volume: 2013 saw the overall volume of media items related to suicide and mental health
increase considerably. Headline monitored 30,029 articles in 2013, representing a

25.99% increase on last year’s figure of 23,834.
Quality: Headline observed a growing trend towards responsible, sensitive and neutral
reporting of suicide and mental health issues in 2013. Assessed against the media guidelines
for the portrayal of mental health and suicide, 98.24% of all articles from Irish titles in 2013
were neutral in quality, 0.62% were negative and 1.14% were positive. This represents a
decrease in both positive and negative coverage of suicide and mental health issues since last
year.
2013’s 340 positive articles represent a decrease of 49.77% compared to 2012 when
positive articles numbered 677.
The rate of negative articles decreased by 40.25%, going from 308 in 2012 to 184 in
2013.
National daily and weekend tabloids were the source of more than half of the year’s
negative coverage.
Local and regional titles and broadsheet publications were the dominant source of
positive content related to mental health and suicide.
News articles continued to report on mental health issues much more negatively than
in feature writing.
National Print Titles: Of the national titles, the Irish Independent produced the largest
share of mental health coverage that was positive in quality. The Irish Daily Star, Irish Sun
and Irish Daily Mirror were the most frequent source of negative content related to mental
health and suicide.
Regional Titles: Ireland’s local and regional titles were one of the dominant sources of
positive content. The Munster region produced the highest number of articles related to
mental health and suicide and also the highest rate of positive as well as negative content.
Reporting of Suicide: In 2013 news reporting from daily national tabloids accounted for
the largest share of negative coverage of suicide.
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Predominant Themes: Despite the fact that the overall volume of negative coverage in
national print media decreased, the number of negative articles specifically relating to
suicide did not alter significantly.
Predominant Issues: The most common issues in media reporting that Headline
responded to in 2013 were explicit descriptions of suicide methods, sensationalist reporting
of suicide and the use of photos romanticising funerals.

Headline gave a number of print and broadcast interviews about the work of the
organisation. In addition Headline corresponded with the media on both positive and
negative articles in the media, as well as issuing proactive media alerts to raise awareness of
issues involved in reporting specific cases related to mental health and suicide.
Headline distributed promotional materials and interactive multi-media tools to media
professionals and students to assist in the creation of responsible and accurate coverage,
which were very well received. Two major evaluations were carried out for the purpose of
research and to increase Headline’s effectiveness.
Headline completed a research project into the reporting of youth suicide and cyberbullying. We investigated new trends emerging in the reporting of these issues and
recommendations were derived with a view to encouraging more sensitive and responsible
coverage of any similarly tragic events in the future.
Headline completed a strategic review process in conjunction with media professionals and
the National Office for Suicide Prevention. This evaluation ensured the continued increase of
Headline’s profile, effectiveness and capacity to work proactively within Irish media.
Headline serves as a vehicle for the public to become involved in helping to monitor the Irish
media on issues relating to mental health and suicide. Headline encourages and assists the
public in speaking out and using their voices to improve the quality of media coverage of
suicide and mental health issues.
Finally in addition to our news highlights service which continues to be a success, Headline
continued to interact and extend our reach with the public and media professionals through
our social media channels to great success.
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Introductory note
In 2013, Headline continued to
engage
media
professionals,
students and consumers alike on
responsible
and
sensitive
reporting of suicide and mental
health issues.

Jane Arigho, Project
Coordinator, Headline

Throughout 2013, Headline delivered media training to media professionals and
journalism students in third level colleges across the country to ensure that the next
generation of media professionals are fully aware of the issues and complexities
involved in reporting on mental health and suicide and to provide them with the
tools they need to report in a positive and responsible way.
Headline coordinated four media awards: the Regional media award, the Student
media award, the Voice media award and the Overall media award to highlight and
praise the excellent work that is being done by media professionals and journalism
students. The high standard of submissions suggests a positive trend towards
responsible coverage and a greater understanding of the complexities involved in
reporting on these sensitive issues.
Headline monitored 30,029 articles in 2013, representing a 25.99% increase on last
year’s figure of 23,834 reflecting society’s interest in mental health and suiciderelated coverage and the work that is being done across the country to prevent
suicide and reduce the stigma that surrounds mental ill health.
Headline aims to support media professionals and students by making all relevant
tools available and accessible to assist in the creation of responsible and accurate
coverage that limits the possibility of copycat suicidal behaviour. Headline is always
happy to provide free training to media professionals and students or to assist any
member of the public, if you come across something in media that you feel warrants
reaction.
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About Headline
Mission Statement
Headline is Ireland's national media monitoring programme, working to
promote responsible and accurate coverage of mental health and suicide
related issues within the Irish media.
The vision of Headline is that all forms of the Irish media responsibly and
accurately cover mental health and suicide; that those affected by suicide,
deliberate self-harm, mental health problems or mental illness are not
adversely affected by media coverage; and that the mental health and mental
well-being of the population is prioritised by the media in its work.
Background
Headline has been set up by the Health
Service Executive's National Office for
Suicide Prevention as part of “Reach Out”
the National Strategy for Action on
Suicide Prevention, and is managed by
Shine – Supporting People Affected by
Mental Ill Health.

Steering Group
Headline is advised by a Steering Group made up of
representatives from the following organisations:
Aware,
Bodywhys,
GROW in Ireland,
HSE’s press office,
Irish Advocacy Network,
Mental Health Ireland,
National Office for Suicide Prevention,
Samaritans,
Shine, supporting people affected my mental ill health,
Barry Finnegan, Lecturer at Griffith College Dublin,
Andrea Gilligan, Broadcaster.
James Keating, Media Professional
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Media Training
In 2013, Headline provided media training to broadcasters in the UTV Radio group,
which included the FM104 Phone Show team and management of Q102, FM104,
96FM, C103, Live95FM, LMFM, U105.8FM, Galway Bay FM and Beat FM.

Headline continued to deliver presentations on mental health and suicide in the
media to journalism, media and communication students in the following colleges:
Ballyfermot College of Further Education,
Coláiste Dhúlaigh College of Further Education,
Dublin Business School,
Dublin City University,
Dublin Institute of Technology,
Dun Laoghaire College of Further Education,
Griffith College,
Independent Colleges,
Mary Immaculate College University Limerick,
NUI Galway,
NUI Maynooth,
Rathmines College of Further Education,
University of Limerick.
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The presentations introduce the students to the Irish and international media
guidelines for reporting on mental health and suicide, with examples from Irish
media coverage.
Participants are shown examples of media coverage that breaches guidelines:

Headline hopes this will assist the students in developing a better understanding of
mental health and suicide related issues, helping them to feel more comfortable and
capable of producing positive media coverage in the future.
Evidence is used to demonstrate the significant impact media coverage may have on those at risk:

Evidence base:
An episode of casualty contained a story line about a paracetamol
overdose. Research in A&E showed that self poisoning increased by 17%
in the following week and 9% in the 2nd week.
20% of self poisoning patients who had seen the programme said that it
had influenced their decision to attempt suicide.
There were a total of 12,010 cases of deliberate self harm in Irish A&E
departments in 2012 involving more than 9,483 individuals.
69% were drug overdose - 8284 cases
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Evaluating Our Impact
An analysis of a sample of evaluations from these sessions, demonstrates that
the students see the training as a very positive and welcome addition to their
course.
85% found the presentations helpful.
80% felt that they had learned something from the presentation.
85% felt that they were more knowledgeable about suicide and mental
health media guidelines because of the presentation.
80% felt more knowledgeable about types of media reporting that can
lead to copycat behaviour after the seminar.
82% felt that they knew where to get more information about reporting
on these issues.

What the participants had to say:

“Very

good presentation, I am definitely more
confident about how to approach a story on
suicide and the rights and wrongs in context of
the story”
“I found this talk very helpful and engaging
throughout. I learned a lot more information
about the issues talked about. Thank you!”
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Media Awards

Award for Student Journalism
Griffith College Dublin Journalism student,
James Keating was selected as the winner of
the 2013 Headline Award for Student
Journalism Related to Mental Health and
Suicide for his film documentary "What
Stigma".
The documentary examined issues
surrounding stigma and mental health and
featured the voices of experts in the field,
along with powerful personal testimony.

Judging the shortlisted entries, Carl O'Brien, Chief Reporter with the Irish Times
commented that What Stigma was; "A well-crafted documentary which examines
issues surrounding stigma and mental health, shot in a visually engaging manner”.

He further remarked; "For a traditionally
bleak subject matter, there is also an element
of fun, with images from a “nuns day”
fundraiser and an event celebrating “mad
pride”. There is also practical advice for
people suffering from mental health
problems, as well as contact information for
people seeking additional help or support”.

As part of the award prize, James received a
Headline Student Journalism trophy, a yearlong subscription to the Irish Times, one year's
membership to the NUJ and two tickets to the
Electric Picnic Festival which were donated by
the Irish Times.

Pictured above: James Keating, 2013 winner of
the Headline Award for Student Journalism
Related to Mental Health & Suicide
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Regional Newspaper of the Year Award 2013

Headline selected The Clare Champion as winner of the Headline Regional
Newspaper of the Year Award 2013 for journalism relating to mental health or
suicide prevention. Headline created the award in recognition of the vital role played
by regional newspapers in promoting positive mental health in their local
communities.
The Clare Champion demonstrated
considerable editorial leadership in raising the
issue of suicide, championing the power of
talking and promoting discussion of suicide in
media as well as in the local community.
Media analysis conducted by Headline
confirmed that a significant number of regional
publications show a genuine commitment to
responsible coverage of mental health issues.
The Cork Independent and Kerry’s Eye were
shortlisted for the award.

Award Criteria
Photo: L:R Jane Arigho, Headline, Dan Danaher, Journalist,
Austin Hobbs, Editor.
Coverage must adhere to the media guidelines
for reporting on suicide and mental health
issues. In shortlisting local publications, Headline considers the volume of articles
relevant to suicide and mental health issues as well as the quality of this coverage.

Positive coverage of suicide and mental health issues in local media should:
Be informative, accurate and encourage public understanding;
Promote positive mental health;
Encourage people who may be experiencing difficulties to seek the help
that they need;
Provide information on sources of support at local and national level;
Prompt discussion of mental health issues;
Challenge the stigma that surrounds mental health problems;
Ensure accuracy by providing expert advice or feature someone with
self-experience of a mental health problem.
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Voice Media Awards 2013
Headline created the Voice Media Award to recognise the important role played by
media in giving voice to people with experience of mental health problems.
Voice Media Award 2013 Winner:
Irish Independent

The Voice award was presented by Kathleen Lynch TD Minister of State, Department of Health
and Department of Justice, Equality & Defence with responsibility for Disability, Older People,
Equality & Mental Health to Claire Grady, Editor of the Irish Independent

Upon winning Claire Grady, Editor of the Irish Independent said:
"We are pleased and honoured to receive the Headline Voice Media Award. As a
newspaper/media organisation, we owe it to our readers to openly discuss mental health and
give a voice to those who may previously have not been heard. We spent a lot of time
considering what kind of contribution we could make in our coverage of mental health in
Ireland, and how we could use our national reach to develop something practical, effective
and, ultimately, positive. We wanted to get people talking about their mental health in the
same way that they talk about their physical health. We wanted to help our readers
understand their minds and the various risk factors, warning signs and triggers that can lead
to mental illness. We feel that the best way to challenge stigma is to acknowledge that we
are all vulnerable. Personal accounts from people who have been there not only helps
remove stigma – it gives readers the tools to help them overcome mental illness and
safeguard their mental wellbeing, too. We will continue to deliver mental health coverage
that has personal experience at its core. And we will continue to provide a platform from
which people can share those experiences.
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Overall Media Award 2013
Headline created the Headline Overall Award for Voice Media Award to recognise the
excellent work by media professionals for their outstanding coverage of the difficult
issues surrounding mental health and suicide in a sensitive and positive way.
Overall Media Award 2013 Winner:
The Irish Times

The Overall Media award was presented by Kathleen Lynch TD Minister of State, Department of
Health and Department of Justice, Equality & Defence with responsibility for Disability, Older
People, Equality & Mental Health to Kevin O’ Sullivan, Editor of The Irish Times

Upon winning Kevin O’Sullivan, Editor of The Irish Times said:
“The Irish Times is strongly committed to covering mental health issues, including
those surrounding suicide that affect so many strands of Irish society. We attempt to
do so with thoroughness, fairness and compassion for those immediately affected by
mental health problems. We also seek to encourage meaningful debate on services
and outcomes,”
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Media Monitoring
Headline monitored regional and national Irish print media for all coverage of
mental health and suicide in 2013.
Headline monitored 30,029 articles in 2013, representing a 25.99% increase
on last year’s figure of 23,834.
2013’s 340 positive articles represent a decrease of 49.77% compared to 2012
when positive articles numbered 677.
The rate of negative articles decreased by 40.25%, going from 308 in 2012 to
184 in 2013.
Positive
340
1.13%

Article Quality in 2013
In 2013, 98.24% of all articles from all
Irish titles were neutral in quality. The
source type of the 0.62% of articles that
were negative and 1.14% that were positive
is set out below.

Negative
184
0.61%

Neutral
29505
98.26%

Article Quality by Source type

-Negative articles by source type
Magazine
Religious
Local/ Regional
Daily National Tabloid
Daily National Broadsheet
Sunday National Broadsheet
Sunday National Tabloid

1.08%
1.08%
5.90%
52.70%
9.20%
4.89%
12.50%

-Positive articles by source type
Medical
Magazine
Local/ Regional

1.17%
4.70%
32.64%

Daily National Tabloid

15.88%

Daily National Broadsheet
Sunday National Broadsheet
Sunday National Tabloid

33.23%
9.11%
4.70%
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National Print Coverage
Articles of positive quality accounted for 1.80% of all mentions of suicide and mental
health issues in national print media. 1.83% of the articles analysed in 2013 were
deemed to be negative in quality.

Article
quality by
source
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Analysis of national print media continued…

Article quality by month

3.14%
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Analysis of national print media continued…
Article
quality by
theme
91
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Articles on the theme of suicide were most frequently reported on in a
negative way in 2013. Despite the fact that the overall volume of negative
coverage in national print media fell from 238 negative articles in 2012 to
184 in 2013, the number of suicide items remained consistent at 80.
Compared to 2012’s analysis, there was a substantial increase in the
number of articles related to stigma that were classified as positive in
quality, going from 3 to 15 articles in 2013.
As in 2012, celebrity coverage continued to give rise to negative content and
the significant drop in articles related to sport that were classed as negative
continued with only positive coverage related to sport in 2013.
Articles covering mental illness were most frequently reported on positively.

Article quality by item type
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Local and Regional Newspaper Coverage
In 2013, regional titles accounted for 32.64% of all positive coverage and 5.90% of all articles
classed as negative. The breakdown of this positive and negative coverage is set out by region
below.

Article quality by region and source
Dublin
3
2
1

1

1

1

2

2

22

1

2
1

2
11

1

1

1

1

Leinster
3
2

2
1

Carlow
Nationalist

2

2

1

Meath
Coaster

1

Mullingar
Advertiser

Tullamore Ballyfermot
Tribune
Echo

Leinster
Express

Mid Louth
Independent
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Article quality by region and source continued…
Munster
25

1

11

1

2

1

11

1

11

1

4

2

3

2

2

Ulster
6
4

1

Donegal Peoples Press

Finn Valley Post

1

Northern Standard

Connaught
7

2

2
1

1

1

1

1
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How was suicide reported on in 2013?
Articles on the theme of suicide were most frequently reported on in a negative
way in 2013. Despite the fact that the overall volume of negative coverage in
national print media fell from 238 negative articles in 2012 to 184 in 2013, the
number of negative articles regarding suicide remained consistent at 80.

Coverage of suicide by source type
63

58
42

35
21

15
1

6

3

8 8

5 2

7

Coverage of suicide by item type
98

63
41
15 14

14
3 2

Letter

3

Review

3

Editorial

1

12

2

Advice Interview Opinion
column
piece

Feature

News
article
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Media Engagement
Media Coverage
Headline received 8 mentions in the national and regional print media in 2013,
including the Evening Herald x3, The Daily Mail x1, Mallow Star x 1, Clare Champion
x 1, the Connaught Telegraph x1 and the Irish Catholic x1.
Headline also gave interviews to publications like the Irish Times and the Journal as
well as a number of radio interviews.

Correspondence with Media
Headline responded to 31 pieces in Irish print, broadcast and
online media in 2013. 93.55% of this correspondence was in
response to pieces deemed to be of negative quality.

What did Headline respond to in 2013?
The graph below displays the nature of the content that Headline responded to in
2013:

Stigmatising in tone and content

2

Explicit image of self harm

Responses to
negative content
by issue with
piece

3

Triggering Information on eating
disorders

5

Explicit details of a suicide method

13

Sensational reporting of suicide
Seeking Help

6
2

Responses to
positive content
by issue with
piece
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The graph below shows the volume of items Headline responded to by source type;
Magazines

3.44%

Religious

3.44%

Sunday National Broadsheets

3.44%

Sunday National Tabloids
Daily National Broadsheets
Local/Regional Newspapers

Responses to
negative content
by source type

17.24%
10.34%
6.89%

Daily National Tabloids

55.17%

Daily National Broadsheet

50%

Local/Regional Newspapers

50%

Responses to
positive content
by source type

Media Alerts
Headline’s Media Alerts aims to mobilise the public to demand responsible coverage
of suicide and mental health issues. The Media Alerts service notifies subscribers
about particularly positive or negative media portrayals of mental health and suicide
issues in need of praise or complaint. Subscribers can then choose to contact the
media source to express their opinion on the piece.
At the end of 2013, 1054 people were subscribed to the Media Alerts service.
Headline issued 2 media alerts in 2013. The table below illustrates the nature and
source of the content responded to;

Date
July

Publication
Irish Daily Mirror

Title
Human Fireball Horror

March

Irish Daily Star

Lovers leap...to their deaths

Issue with piece
Graphic detail of
suicide method
Graphic images of
suicide

Headline also issued several proactive alerts to editors and media professionals to
raise awareness of the issues involved in reporting on stories involving celebrities
and mental health, youth suicide and cyber-bullying, and reductive explanations of
the cause of suicide.
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Headline Projects
Promotional Activities 2013
Headline distributed 200 branded mugs and notepads to media containing tips for
responsible reporting of issues related to mental health and suicide. These were very
well received by media professionals and were tweeted about.
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Headline Evaluations 2013
Headline completed a research project into the reporting of youth suicide and cyberbullying. We investigated new trends emerging in the reporting of these issues and
recommendations were derived with a view to encouraging more sensitive and
responsible coverage of any similarly tragic events in the future.
Headline completed a strategic review process in conjunction with media
professionals and the National Office for Suicide Prevention. This evaluation ensured
the continued increase of Headline’s profile, effectiveness and capacity to work
proactively within Irish media.
Key outcomes from this review included
Established expert advisory panel
New media guidelines for responsible reporting were compiled
Streamlined the data collection process
A promotional plan was devised
Public Engagement
Headline serves as a vehicle for the public to become involved in helping to monitor
the Irish media on issues relating to mental health and suicide. Headline encourages
and assists the public in speaking out and using their voices to improve the quality of
media coverage of suicide and mental health issues.
News Highlights
Headline compiles a weekly email bulletin of interesting stories on mental health and
suicide related issues. This provides the public with an overview of mental health
coverage across approximately 250 publications. It is also a valuable tool for the
media, particularly for freelance journalists. If you wish to have the bulletin emailed
to you please forward your email addresses to info@headline.ie.
At the end of 2013 Headline had 1038 people signed up for the weekly News
Highlights bulletin.
Social Media
Headline developed a social media strategy in March 2011. Since then, this has
proved to be an invaluable platform for promoting Headline’s activities and services
and engaging with the online community.
Headline’s Facebook profile has received 429 followers.
Headline’s twitter profile has attracted 891 followers with a high number of
retweets and @mentions.
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Website Statistics
In 2013, www.headline.ie had:
7,198 Visits;
6,011 Unique Visitors;
2.08 Pages/Visit;
00:01:30 Avg. Visit Duration;

The most popular content on the site was:
Homepage
Awards
About Us

Media Info

14,981 Pageviews;
66.41% Bounce Rate.

Media Alerts
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Traffic to the website was generated by:
Search engines (38.91%)

Referring sites (34.59%)

Direct traffic (20.51%)

Visitors to the site were from the following top 3 countries:
Ireland (73.35%)
UK (6.82%)
USA (4.97%)
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Mental Health Sector Collaboration
Since 2010, Headline has been a
member of See Change- the national
stigma reduction partnership.
See Change is Ireland’s national programme working to positively change social
attitudes and behaviour to reduce stigma and discrimination associated with mental
health problems. Headline is a member of both the Communications and Mental
Health Experts Advisory Panels.
Headline is on the advisory group
panel for SpunOut.
SpunOut.ie is an independent, youth-led national charity working to empower young
people to create personal and social change. SpunOut.ie acts as an interactive online
community providing health and lifestyle information, signposting support services,
creating a youth media space, and facilitating discussion forums. It also acts as a
platform for youth engagement, civic engagement, participation and advocacy.
Headline is on the International
Association of Suicide Prevention
(IASP) International Media Task
Force.
The Task Force has the following goals:
• To strengthen links between suicide experts and media professionals;
• To systematically review research about suicide and the media (including
evaluations of media guidelines), to identify gaps in knowledge, develop a
research agenda to address these gaps, and to encourage relevant research;
• To identify, collect and collate media guidelines which have been developed
around the world, and to examine and report on their content, development and
implementation;
• To work collaboratively with media professionals to develop recommendations
for developing and implementing media guidelines;
• To work collaboratively with media professionals to promote media guidelines to
journalists, editors and other stakeholders;
• To provide an international body of experts that can provide authoritative
comment on issues relating to suicide and the media.
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Headline is on a steering group for the BAI/NDA on the portrayal and representation
of people with a disability on Irish radio and television. Headline is assisting in the
working group relating to language.
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Financial Information
Financial Statement
The running cost for the Headline project in 2013 totaled €120,572
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2013 Headline team
Media Project Coordinator

Jane Arigho
Email Jane: jarigho@headline.ie
T. 01 8601549
M. 0868525156

Media Liaison Officer

Sorcha Lowry

Media Assistant

Áine Travers

News Researcher programme
Since July 2008, Headline has run a paid News Researcher internship programme
for media, journalism and communications students. The News Researcher assists
the Headline team with the analysis and collation of Irish media articles related to
mental health and suicide prevention while gaining valuable work experience and
high level professional exposure to the mental health and suicide prevention
voluntary and statutory sectors.
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